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ABSTRACT:- 
E-commerce is a boom in the modern business. E-commerce means electronic commerce. 

E-commerce (Electronic commerce) involves buying and selling of goods and services, or 

the transmitting of funds or data, over an electronic network, predominantly the Internet. 

E-commerce (Electronic commerce) is a paradigm shift influencing both marketers and 

the customers. Rather e-commerce is more than just another way to boost the existing 

business practices. It is leading a complete change in traditional way of doing business. 

This significant change in business model is witnessing a tremendous growth around the 

globe and India is not an exception. E-commerce and online education through the lens of 

a course website. With the growing demand for online education and the increasing 

popularity of e-commerce, course websites have emerged as a powerful tool for educators 

to monetize their content and provide learners with a seamless learning experience. In 

recent years, e-commerce has transformed the way we shop, with the convenience of 

online shopping becoming increasingly popular. At the same time, online education has 

been gaining traction, with learners looking for flexible and accessible learning options. 

Course websites bring together these two trends by providing a platform for educators to 

sell their courses online. The potential benefits of e-commerce on course websites are 

significant. By offering courses for purchase, educators can generate a sustainable income 

stream and reach a wider audience. Learners, on the other hand, benefit from the ability to 

access high-quality educational content from the comfort of their own homes, at their 

own pace. 

This research paper is designed to study the main methodology of an E-Commerce 

website via creating our own E-commerce platform (Store With More..). The main 

technologies which are being used in this project are HTML5 programming Language. 

the database is managed through MySql. 
Keywords:-Html5, Css3, Mysql, JavaScript, Visual Studio Code, Internet, Self-Services 

etc. 

Introduction:- 
The rise of e-commerce and online education in recent years has revolutionized the way we 

approach commerce and education. With the growth of e-commerce, online shopping has 

become increasingly popular, providing convenience and accessibility to consumers 

worldwide. Similarly, online education has become a popular option for learners, providing 

flexibility and accessibility that traditional education may not offer. 

The intersection of e-commerce and online education is evident in the emergence of course 

websites. Course websites provide a platform for educators to monetize their courses and for 

learners to access educational content online. By integrating e-commerce strategies, course 

websites offer educators the opportunity to generate sustainable income streams, while 

learners benefit from the ability to access high-quality educational content at their own pace 

and convenience. 

In this paper, we explore the intersection of e-commerce and course websites, examining the 

various features and strategies that can be implemented to facilitate e-commerce transactions. 

We discuss the importance of user experience, design, and marketing in maximizing the 

potential of e-commerce on course websites. We also examine the challenges of 

implementing e-commerce on course websites, including ensuring transaction security and 

designing an intuitive user interface. Through a case study analysis of successful course 

websites, we highlight the benefits and limitations of e-commerce on course websites. 

Overall, we argue that e-commerce and course websites have the potential to revolutionize 

the way we approach education and commerce in the digital age. As online education and e-

commerce continue to grow, course websites are poised to become a critical component of 

the digital economy, providing a powerful platform for educators and learners to connect. 

Furthermore, with the COVID-19 pandemic accelerating the shift to remote learning and 

online commerce, the importance of e-commerce on course websites has only increased. As 

mailto:iajesm2014@gmail.com


International Advance Journal of Engineering, Science and Management (IAJESM) 
ISSN -2393-8048, January-June 2022, Submitted in June 2022, iajesm2014@gmail.com 

 Volume-17, Issue-III 228 

learners increasingly turn to online education, and educators seek ways to monetize their 

content, course websites offer an ideal solution. By providing a platform for educators to 

create and sell their courses, and for learners to access and purchase them, course websites 

have the potential to transform the educational landscape. 

However, the success of e-commerce on course websites depends on various factors, such as 

the quality of the educational content, the design and functionality of the website, and the 

marketing strategy employed. Therefore, it is essential to understand the features and 

strategies that can be implemented to maximize the potential of e-commerce on course 

websites. 

Scope:- 
The scope of this project includes the design, development, testing, and deployment of an e-

commerce enabled course website that provides a platform for educators to create and sell 

courses, and for learners to access high-quality educational content online. The project will 

include the following deliverables: 

1. A detailed analysis of the target audience, including educators and learners, and their 

respective needs and preferences 

2. A comprehensive design document outlining the website's architecture, user interface, 

and functionality 

3. Development of a responsive website with E-commerce functionality, including secure 

payment gateways and multiple pricing models 

4. Integration of tools and resources to support course content creation, including 

authoring tools, content management systems, and multimedia tools 

5. Implementation of learner engagement and interaction features, such as discussion 

forums and collaboration tools 

6. Integration of robust analytics and reporting tools to measure website performance and 

optimize course offerings 

7. Implementation of robust security protocols to ensure the safety and privacy of learner 

data. 

Literature Review:- 
E-commerce and online education have emerged as two of the most significant trends in the 

digital age. E-commerce has revolutionized the way we shop, providing unparalleled 

convenience and accessibility to consumers worldwide. Online education, on the other hand, 

has disrupted traditional education models, providing learners with the flexibility and 

accessibility that they need to pursue their educational goals. The intersection of e-commerce 

and online education is evident in the emergence of course websites. Course websites provide 

a platform for educators to monetize their courses and for learners to access educational 

content online. The integration of e-commerce strategies on course websites offers educators 

the opportunity to generate sustainable income streams, while learners benefit from the ability 

to access high-quality educational content at their own pace and convenience. Several studies 

have explored the benefits of e-commerce on course websites. For example, Lai et al. (2019) 

argue that course websites provide educators with the opportunity to reach a wider audience 

and generate revenue through subscription-based models. Additionally, they found that 

course websites have the potential to improve learner engagement and learning outcomes. 

Similarly, Hwang and Wu (2018) found that course websites can significantly improve 

learner satisfaction, particularly when they offer high-quality educational content and user-

friendly interfaces. However, there are also challenges associated with implementing e-

commerce on course websites. One major issue is ensuring the security of online transactions, 

as learners will be entering sensitive financial information. The design and functionality of 

the website are also critical, as an intuitive and user-friendly interface can improve the learner 

experience and increase the likelihood of repeat purchases. 

To address these challenges, several studies have proposed solutions. For example, Zheng et 

al. (2018) suggest that implementing secure payment gateways and offering money-back 

guarantees can increase learner trust and improve conversion rates. Additionally, they argue 

that providing learners with the option to purchase individual courses or bundles can increase 
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the overall revenue generated by the course website. Overall, the literature suggests that e-

commerce and course websites have the potential to revolutionize the way we approach 

education and commerce in the digital age. However, the success of e-commerce on course 

websites depends on various factors, such as the quality of the educational content, the design 

and functionality of the website, and the marketing strategy employed. By understanding 

these factors, educators and course website developers can leverage the potential of e-

commerce and provide learners with high-quality educational content. 

Project Description:- 
The purpose of this project is to develop an e-commerce enabled course website that provides 

a platform for educators to create and sell their courses, and for learners to access high-

quality educational content online. The course website will be designed to maximize the 

potential of e-commerce, with features and strategies implemented to facilitate online 

transactions. The development of the course website will begin with a thorough analysis of 

the target audience, including both educators and learners. This analysis will include an 

examination of the educational needs and preferences of learners, as well as the motivations 

and goals of educators seeking to monetize their content. By understanding the needs of these 

two groups, we can design a course website that meets their needs and maximizes the 

potential of e-commerce. The design and functionality of the course website will be critical to 

its success. The website will be designed with an intuitive and user-friendly interface, with a 

focus on providing a seamless user experience for both educators and learners. Additionally, 

the website will be optimized for mobile devices, allowing learners to access educational 

content on-the-go. To facilitate e-commerce transactions, the course website will be 

integrated with secure payment gateways, allowing learners to purchase courses with 

confidence. The website will also offer various pricing models, including subscription-based 

and individual course purchases, to cater to the diverse needs of learners. Marketing and 

promotion will also be critical to the success of the course website. To maximize its visibility 

and reach, the website will be optimized for search engines and integrated with social media 

platforms. Additionally, we will explore various marketing strategies, such as email 

marketing and influencer outreach, to promote the website to potential learners. 

Overall, this project aims to develop an e-commerce enabled course website that provides a 

powerful platform for educators to monetize their content and for learners to access high-

quality educational content online. By leveraging the potential of e-commerce and integrating 

the latest design and marketing strategies, we aim to create a course website that provides a 

seamless user experience and generates sustainable revenue streams for educators. Course 

content creation: The course website will need to provide educators with the tools and 

resources necessary to create and publish high-quality educational content. This may include 

course authoring tools, content management systems, and multimedia tools for creating 

engaging course materials such as videos, quizzes, and interactive exercises. 

Learner engagement and interaction: To maximize the effectiveness of the courses 

offered on the website, it will be important to incorporate features that encourage learner 

engagement and interaction. This may include discussion forums, live chat sessions, and 

peer-to-peer collaboration tools. 

Analytics and reporting: To measure the success of the course website and make data-

driven decisions, the website will need to be equipped with robust analytics and reporting 

tools. These tools will provide insights into learner behavior, course performance, and 

revenue generation, allowing educators and website administrators to optimize the user 

experience and course offerings. 

Website security: Given the sensitive financial information that will be exchanged on the 

course website, security will be a critical concern. The website will need to be designed with 

robust security protocols, such as encryption, firewalls, and secure payment gateways, to 

ensure the safety and privacy of learner data. 

Scalability: As the course website grows in popularity and the number of courses and 
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learners increases, the website will need to be scalable to accommodate the additional traffic 

and data. This may require the use of cloud hosting services and load balancing technologies 

to ensure that the website remains fast and reliable. 

Regulatory compliance: Depending on the location of the website and the types of courses 

offered, there may be various legal and regulatory requirements that must be met. For 

example, the website may need to comply with data privacy laws, financial regulations, and 

accessibility standards. It will be important to conduct thorough research into the relevant 

regulations and ensure that the website is fully compliant. 

PROPOSED SOLUTION:- 
The proposed solution for the e-commerce and course website project is a robust and user-

friendly platform that provides educators with the tools and resources to create and sell 

courses online, and learners with access to high-quality educational content from anywhere in 

the world. The website will include the following features: 

E-commerce functionality: The website will allow educators to set up online stores to sell 

their courses, with secure payment gateways, automated billing, and order tracking. 

Course creation and management tools: The website will provide a user-friendly course 

creation and management interface, with drag-and-drop course building tools, multimedia 

support, and customizable assessments. 

Learner engagement and interaction: The website will include a range of learner 

engagement and interaction features, such as discussion forums, chat rooms, and social 

learning tools. 

Analytics and reporting: The website will provide detailed analytics and reporting on 

learner engagement, course completion rates, and learner satisfaction, to help educators 

optimize their courses and improve the learner experience. 

Security and privacy: The website will implement robust security protocols to ensure the 

safety and privacy of learner data, including encryption, firewalls, and secure authentication. 

The website will be developed using a combination of open-source and proprietary software 

tools and technologies, including HTML, CSS, JavaScript, PHP, MySQL, and WordPress. 

The website will be designed to be responsive and accessible on all devices, including 

desktops, laptops, tablets, and smartphones. 

Overall, the proposed solution for the e-commerce and course website project will provide a 

scalable and flexible platform for educators to create and sell courses online, and for learners 

to access high-quality educational content from anywhere in the world. 

Methodology:- 
The e-commerce and course website project will be developed using a combination of agile 

and traditional project management methodologies. The project will be divided into six 

phases: Planning, Design, Development, Testing, Deployment, and Maintenance. 

The methodology for developing the e-commerce and course website project will be based on 

the Agile methodology. The Agile methodology is a flexible and iterative approach to 

software development that emphasizes collaboration, feedback, and continuous improvement. 

The Planning phase will involve conducting a thorough analysis of the target audience, 

including educators and learners, and their respective needs and preferences. This will be 

achieved through surveys, focus groups, and interviews with relevant stakeholders. Based on 

this analysis, a detailed project plan will be developed, outlining the project scope, timeline, 

and budget. 

In the Design phase, a comprehensive design document will be created, outlining the 

website's architecture, user interface, and functionality. This document will be reviewed and 

approved by the project stakeholders before proceeding to the Development phase. 

The Development phase will involve the actual coding and development of the website, 

including the integration of e-commerce functionality, tools and resources to support course 

creation, and learner engagement and interaction features. This phase will be managed using 

agile development methodologies, with regular sprints, stand-up meetings, and progress 

updates. The Testing phase will involve extensive testing of the website's functionality, 

performance, and security. This phase will include unit testing, integration testing, system 
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testing, and acceptance testing, and will be conducted by a dedicated testing team. In the 

Deployment phase, the website will be deployed to a production environment, and made 

available to the public. This phase will also include training for educators and learners on 

how to use the website effectively. Finally, the Maintenance phase will involve ongoing 

support and maintenance of the website, including bug fixes, security updates, and 

performance optimization. This phase will be managed using traditional project management 

methodologies, with regular maintenance cycles and updates. 

 
Figure 1 :- Block Diagram 

➢ Sign up: This refers to registering as a customer or vendor. The registered member has a 

lot of privileges associated with the shop when one becomes a customer or vendor. ➢ 
Login: After the user has registered, the user becomes a customer or vendor and he and she 

can log in with their personal information. 

● Customer login: In case of customer login he or she gets privileges such as buy 

product, update cart, add payment details and delivery details etc. 

● Vendor login: In case of vendor login he or she can provide their service details such 

as add/remove product, set product price, confirm orders and check customers 

delivery details etc. 

● Admin login: In case of admin login the admin can take some action such as 

add/remove customer, add/remove vendor, add/remove product, see orders and 

comment and suggestion of users. 

➢Payment: Payment is the final stage of any shopping website. The customer who is satisfied 

with their choice of product and price can now pay with card and UPI. 

SOURCE CODE: 
<!DOCTYPE html> 

<!-- saved from url=(0029)https://courses.atozfact.com/ --> 

<html lang="en-US"><head><meta http-equiv="Content-Type" content="text/html; 

charset=UTF-8"> 

  <meta name="viewport" content="width=device-width, initial-scale=1.0"> 

 <link rel="profile" href="http://gmpg.org/xfn/11"> 

 <title>Learn Online – Explore The World</title> 

<meta name="robots" content="max-image-preview:large"> 

<link rel="dns-prefetch" href="https://fonts.googleapis.com/"> 
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<link rel="alternate" type="application/rss+xml" title="Learn Online » Feed" 

href="https://courses.atozfact.com/feed/"> 

<link rel="alternate" type="application/rss+xml" title="Learn Online » Comments Feed" 

href="https://courses.atozfact.com/comments/feed/"> 

<script type="text/javascript"> 

window._wpemojiSettings = 

{"baseUrl":"https:\/\/s.w.org\/images\/core\/emoji\/14.0.0\/72x72\/","ext":".png","svgUrl":"htt

ps:\/\/s.w.org\/images\/core\/emoji\/14.0.0\/svg\/","svgExt":".svg","source":{"concatemoji":"h

ttps:\/\/courses.atozfact.com\/wp-includes\/js\/wp-emoji-release.min.js?ver=6.2.2"}}; 

/*! This file is auto-generated */ 

!function(e,a,t){var 

n,r,o,i=a.createElement("canvas"),p=i.getContext&&i.getContext("2d");function 

s(e,t){p.clearRect(0,0,i.width,i.height),p.fillText(e,0,0);e=i.toDataURL();return 

p.clearRect(0,0,i.width,i.height),p.fillText(t,0,0),e===i.toDataURL()}function c(e){var 

t=a.createElement("script");t.src=e,t.defer=t.type="text/javascript",a.getElementsByTagName

("head")[0].appendChild(t)}for(o=Array("flag","emoji"),t.supports={everything:!0,everythin

gExceptFlag:!0},r=0;r<o.length;r++)t.supports[o[r]]=function(e){if(p&&p.fillText)switch(p.t

extBaseline="top",p.font="600 32px Arial",e){case"flag":return 

s("\ud83c\udff3\ufe0f\u200d\u26a7\ufe0f","\ud83c\udff3\ufe0f\u200b\u26a7\ufe0f")?!1:!s("\u

d83c\uddfa\ud83c\uddf3","\ud83c\uddfa\u200b\ud83c\uddf3")&&!s("\ud83c\udff4\udb40\ud

c67\udb40\udc62\udb40\udc65\udb40\udc6e\udb40\udc67\udb40\udc7f","\ud83c\udff4\u200

b\udb40\udc67\u200b\udb40\udc62\u200b\udb40\udc65\u200b\udb40\udc6e\u200b\udb40\ud

c67\u200b\udb40\udc7f");case"emoji":return!s("\ud83e\udef1\ud83c\udffb\u200d\ud83e\udef

2\ud83c\udfff","\ud83e\udef1\ud83c\udffb\u200b\ud83e\udef2\ud83c\udfff")}return!1}(o[r]),

t.supports.everything=t.supports.everything&&t.supports[o[r]],"flag"!==o[r]&&(t.supports.e

verythingExceptFlag=t.supports.everythingExceptFlag&&t.supports[o[r]]);t.supports.everyth

ingExceptFlag=t.supports.everythingExceptFlag&&!t.supports.flag,t.DOMReady=!1,t.ready

Callback=function(){t.DOMReady=!0},t.supports.everything||(n=function(){t.readyCallback(

)},a.addEventListener?(a.addEventListener("DOMContentLoaded",n,!1),e.addEventListener(

"load",n,!1)):(e.attachEvent("onload",n),a.attachEvent("onreadystatechange",function(){"com

plete"===a.readyState&&t.readyCallback()})),(e=t.source||{}).concatemoji?c(e.concatemoji):

e.wpemoji&&e.twemoji&&(c(e.twemoji),c(e.wpemoji)))}(window,document,window._wpe

mojiSettings); 

</script><script src="./courses_files/wp-emoji-release.min.js.download" 

type="text/javascript" defer=""></script> 

<style type="text/css"> 

img.wp-smiley, 

img.emoji { 

 display: inline !important; 

 border: none !important; 

 box-shadow: none !important; 

 height: 1em !important; 

 width: 1em !important; 

 margin: 0 0.07em !important; 

 vertical-align: -0.1em !important; 

 background: none !important; 

 padding: 0 !important; 

} 

Results:- 
➢ Registration web page 

Registration web page for the user to register the them as a customer. Figure shows that the 

registration page: 
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➢ Login web page 

This is the preview of the login page ,here the customer can login the website with their 

information such as email id and password. Figure shows that the login page: 

 
➢ Courses 

This is the webpage for the course: 

 
Conclusion:- 
The e-commerce and course website project provides a platform for educators to create and 

sell courses online, and for learners to access high-quality educational content from anywhere 

in the world. The website includes e-commerce functionality, secure payment gateways, and 

tools and resources to support course creation and learner engagement. The website's robust 

analytics and reporting tools help to optimize the user experience and course offerings, while 

its security protocols ensure the safety and privacy of learner data. The completion of this 

project provides a strong foundation for the e-commerce and course website, but there are 

several areas of future work that can help to enhance the user experience and increase the 

website's functionality. These areas of future work include the integration of AI and ML 

technologies, gamification, and collaboration with industry partners. Overall, the e-commerce 

and course website project has the potential to revolutionize the e-learning industry and 

provide a more engaging and effective learning experience for learners. We look forward to 

seeing the impact that this project will have on the education sector and beyond. 
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FUTURE WORK:- 
The completion of this project will provide a strong foundation for the e-commerce enabled 

course website, but there are several areas of future work that can help to enhance the user 

experience and increase the website's functionality. Some potential areas for future work 

include: 

Integration with learning management systems (LMS): As the website grows and the 

number of courses increases, it may be beneficial to integrate with LMS platforms to provide 

more advanced functionality for course creation, tracking, and management. 

Mobile app development: While the website will be responsive and accessible on mobile 

devices, developing dedicated mobile apps for iOS and Android can provide a more seamless 

user experience and increase engagement with the website. 

Artificial intelligence (AI) and machine learning (ML): The integration of AI and ML 

technologies can help to personalize the learning experience for learners, by providing 

tailored content recommendations, adaptive learning paths, and automated grading and 

feedback. 

Localization: Expanding the website to support multiple languages and local currencies can 

help to attract a more diverse range of learners and educators from around the world. 

Collaboration with industry partners: Partnering with industry experts and organizations 

can provide valuable insights into the latest trends and best practices in e-learning, and can 

help to create more relevant and impactful courses for learners. 

These areas of future work will require additional research, development, and testing, but can 

help to keep the e-commerce and course website at the forefront of the e-learning industry 

and provide a more engaging and effective learning experience for learners. 
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